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How to cure the main stream media

Here is the ultra-narrowed list — solutions that survive both previous filters and now only those that are 100% driven by

explicit, individual consumer subject-matter consent.

That means:

¢ No philanthropy (even if well-intentioned)

e No endowments or matching grants

e No prizes or external awards
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e No collaborative pools unless every dollar comes from paying users

e No non-profits that accept foundation money

e Only revenue that comes straight from consumers who actively choose and pay for specific topics or coverage

standards

Only three models remain standing in 2025:

Model

Topic-specific
paid
subscriptions

Crowdfunded
single
investigations
or beats

Pay-per-article
or metered
“civic bundle”

Bottom line

How Consumer
Subject-Matter
Consent Works

Readers pre-
commit and pay
monthly only for
a defined beat
(e.g., state
budget, courts,
environment,
education)

Consumers vote
with dollars on
the next story or
ongoing beat
("We'll only cover
X if 5,000 people
pledge”)

Readers buy
individual long-
form pieces or
bundles only on
governance
topics they select

Revenue
Mechanism

Direct subscriptions
or Patreon-style
tiers per topic

Kickstarter-style or
Beacon/Spot.us
model, revived on
Substack & Patreon

Micropayments or
“choose your own
bundle” (e.g.,
Ground News
Premium, Blendle,
or new 2025
platforms like
Scroll)
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Real-World Examples
(2024-2025)

Substack writers like
Judd Legum (Popular
Information — politics
& power), Lisa Graves
(True North Research —
courts), Aaron Rupar
(video accountability)
— each 50k-200k paid
subs choosing that
exact focus

David Leffler's 2025
Wisconsin statehouse
project (fully reader-
funded, zero
ads/grants); multiple
2024-2025 municipal-
budget watchdogs in
Ohio & Colorado

Blendle's 2024-2025
premium civic bundle
(users pick 10-20
policy pieces per
month); some local
sites experimenting
with $1-$3 per
investigative article

Typical Civic / Policy
Depth Achieved

85-100% of output is
the chosen civic beat;

zero crime/celebrity
filler

100% of the funded

work is the exact topic

readers demanded
and paid for

90%+ of consumed
content is
policy/investigative
because that's literally
what people paid to
unlock
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When you strip away everything except direct, granular consumer consent on subject matter, what's left is a tiny but
rapidly growing corner of the internet in 2025:

e A few hundred thousand to low millions of people willing to pay $5-$50/month specifically for statehouse, courts,
environment, or accountability coverage — and almost nothing else.

e Zero traditional broadcast TV stations (they can't survive on this model yet).

e Zero general-interest outlets.

e But near-100% civic usefulness in the content that does get produced and consumed.

It's not (yet) big enough to replace the old system, but it's the only corner that currently meets the strict test of pure
consumer subject-matter consent — and it's growing faster every quarter than any philanthropic or regulated alternative.

Yes — exactly.

When judged strictly by First Amendment principles (no government money, no compelled speech, no licensing leverage,
no forced redistribution, and no prior restraint), only the final set survives constitutional scrutiny without even a

colorable challenge:

The consumer alone decides what speech is worth funding.

e The journalist or outlet alone decides what speech to produce.

The transaction is voluntary, granular, and topic-specific.

No third party (government, foundation, platform, or advertiser) gets to skew the incentives.

Everything else on the longer lists — even the "well-meaning” philanthropic or regulatory ideas — introduces some actor
who can pressure, defund, or privilege certain viewpoints, which is why they all eventually breed accusations of bias or
capture.

The pure consumer-consent models (paid subscriptions per beat, crowdfunded investigations, pay-per-piece on chosen
topics) are not just the most ideologically neutral; they are the only ones that are fully bulletproof under the First
Amendment as the Court has interpreted it for the last century.

They're small today, but they're constitutionally pristine — and growing purely because enough citizens are fed up enough
to vote with their wallets for the exact coverage they want. That's the freest speech market imaginable.
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